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10.5% or 511,856 of PHOENIX DMA Adults 18 or older Used BARRQ'S PIZZA One or More Times past 30 days.
Typical Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days are 44.1 years old
(10.1% younger than average) and have a $126,009 (15.% higher than average) annual household income.
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Quick service restaurants used past 30 days: Barro's Pizza
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7.7% or 375,065 of PHOENIX DMA Adults 18 or older Used FILIBERTO'S MEXICAN One or More Times past 30 d
Typical Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days are 41.3 years
old (15.9% younger than average) and have a $108,718 (.8% lower than average) annual household income.
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Quick service restaurants used past 30 days: Filiberto's Mexican
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1.4% or 70,447 of PHOENIX DMA Adults 18 or older Used MACAYO'S MEXICAN One or More Times past 30 days.
Typical Adults 18 or older who Used MACAYQ'S MEXICAN One or More Times past 30 days are 56. years old
(13.9% older than average) and have a $129,211 (17.9% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Macayo's
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2.6% or 124,622 of PHOENIX DMA Adults 18 or older Used OREGANQ'S PIZZA BISTRO One or More Times past
Typical Adults 18 or older who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days are 53.
years old (8.% older than average) and have a $98,729 (9.9% lower than average) annual household income.
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro
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Typical Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days are 48.1 years old (2.%

@ P“m 2.2% or 106,083 of PHOENIX DMA Adults 18 or older Used PITA JUNGLE One or More Times past 30 days.
younger than average) and have a $171,808 (56.8% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Pita Jungle
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likely to be a parent of 1 or more children under 18.
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10.5% or 511,856 of PHOENIX DMA Adults 18 or older Used BARRO'S PIZZA One or More Times past 30 days.
Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days are 8.4% less likely to be a
college graduate, 34.3% more likely to work full-time, 36.5% more likely to be married, 47.2% more
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7.7% or 375,065 of PHOENIX DMA Adults 18 or older Used FILIBERTO'S MEXICAN One or More Times past 3

Q u Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days are 44.1% less likely
W to be a college graduate, 44.3% more likely to work full-time, .6% more likely to be married, 33.9% more
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Quick service restaurants used past 30 days: Filiberto's Mexican



1// 1.4% or 70,447 of PHOENIX DMA Adults 18 or older Used MACAYO'S MEXICAN One or More Times past 30..
Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days are 72.% more likely

P“‘ to be a college graduate, 9.7% less likely to work full-time, 8.7% more likely to be married, 54.4% less

likely to be a parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Macayo's



2.6% or 124,622 of PHOENIX DMA Adults 18 or older Used OREGANOQ'S PIZZA BISTRO One or More Times...

Adults 18 or older who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days are 43.9% less
likely to be a college graduate, 33.% less likely to work full-time, 17.% less likely to be married, 52.1%
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114t b Stage in Life: Adults 18 or older
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro



PITA JUNGLE

2.2% or 106,083 of PHOENIX DMA Adults 18 or older Used PITA JUNGLE One or More Times past 30 days.
Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days are 80.3% more likely to be a
college graduate, 44.2% more likely to work full-time, 28.1% more likely to be married, 99.3% more

likely to be a parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Pita Jungle
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10.5% or 511,856 of PHOENIX DMA Adults 18 or older Used BARRO'S PIZZA One or More Times past 30 day
BaRRO's u Pm Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days are 6.1% more likely to own

Plzza their home, 1.2% more likely to own a lower valued home, 13.7% more likely to have a single-family

home, 21.2% more likely to have a dog.
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home, 44.7% more likely to have a dog.

7.7% or 375,065 of PHOENIX DMA Adults 18 or older Used FILIBERTO'S MEXICAN One or More Times past
Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days are 1.8% less likely to

own their home, 14.9% more likely to own a lower valued home, 1.% less likely to have a single-family
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N il 1.4% or 70,447 of PHOENIX DMA Adults 18 or older Used MACAYO'S MEXICAN One or More Times past 30
Maca O? n Adults 18 or older who Used MACAYQ'S MEXICAN One or More Times past 30 days are 5.4% more likely
\ to own their home, 12.4% more likely to own a lower valued home, .3% less likely to have a single-family

Mexijcan Food
home, 33.6% less likely to have a dog.
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5 2.6% or 124,622 of PHOENIX DMA Adults 18 or older Used OREGANO'S PIZZA BISTRO One or More Times

their home, 3.% more likely to own a higher valued home, 25.9% less likely to have a single-
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home, 17.5% less likely to have a dog.

2.2% or 106,083 of PHOENIX DMA Adults 18 or older Used PITA JUNGLE One or More Times past 30 days.
Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days are 32.9% more likely to own
their home, 7.3% more likely to own a lower valued home, 25.4% more likely to have a single-family
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555, 10.5% or 511,856 of PHOENIX DMA Adults 18 or older Used BARRO'S PIZZA One or More Times past 30 days.
Bg‘tzltO's u P“l Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days are 33.1% more likely to look

up D-I-Y advice online, 6.% less likely to always vote in local elections, 1.2% more likely to belong to a gym,
11.8% more likely to fly domestic past y
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7.7% or 375,065 of PHOENIX DMA Adults 18 or older Used FILIBERTO'S MEXICAN One or More Times past 30...

n Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days are 10.% more likely
to look up D-I-Y advice online, 29.4% less likely to always vote in local elections, 22.9% less likely to belong

to a gym, 8.% less likely to fly domestic
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1.4% or 70,447 of PHOENIX DMA Adults 18 or older Used MACAYO'S MEXICAN One or More Times past 30...

Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days are 10.4% more likely
to look up D-I-Y advice online, 25.2% more likely to always vote in local elections, 104.7% more likely to

belong to a gym, 3.% more likely to fly domestic p
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2.6% or 124,622 of PHOENIX DMA Adults 18 or older Used OREGANQ'S PIZZA BISTRO One or More Times past...
Adults 18 or older who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days are 38.1% less
likely to look up D-I-Y advice online, 14.6% less likely to always vote in local elections, 45.7% more likely to

belong to a gym, 42.1% more likely to fly dom
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@ 2.2% or 106,083 of PHOENIX DMA Adults 18 or older Used PITA JUNGLE One or More Times past 30 days.

Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days are 9.7% more likely to look up
D-I-Y advice online, 12.3% more likely to always vote in local elections, 146.9% more likely to belong to a
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10.5% or 511,856 of PHOENIX DMA Adults 18 or older Used BARRO'S PIZZA One or More Times past 30 days.
Adults 18 or older who Used BARRQ'S PIZZA One or More Times past 30 days are 17.5% more likely to use
QSRs past mo., 17.7% more likely to use Sit-Down Restaurants past mo., 8.6% more likely to use Casinos

past yr., 32.9% more likely to smoke cigarettes.
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7.7% or 375,065 of PHOENIX DMA Adults 18 or older Used FILIBERTO'S MEXICAN One or More Times past 30 days.
Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days are 17.5% more likely
to use QSRs past mo., 22.1% more likely to use Sit-Down Restaurants past mo., 3.8% less likely to use
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87.3% 71.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
PR———
PILETPS 800,515 18.5%

ys: Adults 18 or older
-V
Lo

Drank Past 30-da
Any Type of Beer
Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

22,
9.9% '

Microbrew / Craft Beer YT 9.4%

#who Used FILIBERTO'S MEXICAN One or More Times past 30 days W PHOENIX

PHOENIX DMA Scarborough R2 2026: Aug25-Jul26 Qual Intab

Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Slot Machines  pyep
Table Games (Craps, Poker, etc.)
S
Upscale Restaurant

srors s e 14
Stage Show / Concert m 12
Other Gambling W 9.4%

4.7% S
Spa m_a_z% Casinos visited past 12 ths: Yes

= who Used FILIBERTO'S MEXICAN One or More Times past 30 days = PHOENIX

37.2%

i / Cannabis Cigarettes Vape

 who Used ALIBERTO'S MEXICAN One or More Times past 30days ~ ® PHOENIX
172
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Quick service restaurants used past 30 days: Filiberto's Mexican



N4
e 0 DAL
Mexican Food |

Past 30-days QSR Users: Adults 18 or older

past yr., 51.3% less likely to smoke cigarettes

1.4% or 70,447 of PHOENIX DMA Adults 18 or older Used MACAYO'S MEXICAN One or More Times past 30 days
Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days are 16.5% more likely to
use QSRs past mo., 39.9% more likely to use Sit-Down Restaurants past mo., 5.9% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Coffes  maian steakhouse wings/  Bagel/  Upscale  sesfood
House | Burgers /  Donut/
Coffee ar spors Bar  Bakery

Mexicn  Chinese i

= who Used MACAYO'S MEXICAN One or More Times past 30 days = PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wmdmmmwmmzwmzmm_ 9.9%

L2l 899,515 18.5%

WJd e e H e T
< % .
2 umes v Zumes 14.6%
e r A tiies
5 times F S times
10 times or more M 10times or more
= who Used MACAYO'S MEXICAN One or More Times past 30 days = PHOENIX = who Used MACAYO'S MEXICAN One or More Times past 30 days m PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
99.1% 85.1% 100.0% 71.5%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
R st i S
Tl s o P, )
i b W
e .. pa—
Domestic Light Beer 2281116 26.3% Sports Betting & 8.9%
Domestic Regular Beer - v Stage Show / Concert
Microbrew / Craft Beer &3’; 4% ' Other Gambling

# who Used MACAYO'S MEXICAN One or More Times past 30 days W PHOENIDX

PHOENIX DMA Scarborough R2 2026: Aug25-Jul26

Qual Intab

Used Past 30-days: Adults 18 or older

i / Cannabis Cigarettes

Vape

Casinos visited past 12
= PHOENIX

= who Used MACAYO'S MEXICAN One or More Times past 30 days

a7

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Sit-down restaurants used past 30 days: Macayo's

# who Used MACAYO'S MEXICAN One or More Times past 30 days = PHOENIX



PIZZA

Your Neighborkoed Pizzs Joint

use Casinos past yr., 89.4% less likely to smoke cig

2.6% or 124,622 of PHOENIX DMA Adults 18 or older Used OREGANO'S PIZZA BISTRO One or More Times past 3
Adults 18 or older who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days are 13.5% more
likely to use QSRs past mo., 39.9% more likely to use Sit-Down Restaurants past mo., 61.4% more likely to

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older
§ : 0. i .0%
A e s e —
N 8% N
mes | 3 times
sumes e sumes |
6-Otimes F 6-0times
10 times or more F 10times or more m
®who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days B PHOENIX = who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days m PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users: A wn Restaurant Meals:
96.6% 85.1% 100.0% 71.5%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Aoy Type o Saer Slot Machines FFEREED 2% -
Liquor Table Games (Craps, Poker, etc.) 701,!!11 14.4%
e Bar/ Nightcob T
Imported Beer Upscale Restaurant W
Damesc s Srors s R m— 224
Domestic Regular Beer 1106.620.7% - v Stage Show / Concert m 25 49.7%
% d 7%
) 14.0% i 13.8%
Microbrew / Craft Beer " 9.4% ' Other Gambling W Ve
s 31.5% =
e F Casinos visited past 12 Yes
® who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days ' PHOENIX = who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days = PHOENIX
PHOENIX DMA Scarborough R2 2026: Aug25-Jul26 Qual intab 48

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
Mexican  Chinese peza Coffee

House /
Coffee Bar

mafan sweakhouse wings/  Bagel/ upscale  seafood
Burgers [ Dont/
spors Bar  Bakery

= who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days 8 PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
More... 31.0%

PHOENIX ERS LY 18.5%

Used Past 30-days: Adults 18 or older
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro

i / Cannabis

Cigarettes

Vape

= who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days ™ PHOENIX

=



Q

PITA JUNGLE

Past 30-days QSR Users: Adults 18 or older
§ 0.0%

past yr., 17.4% more likely to smoke cigarettes.

2.2% or 106,083 of PHOENIX DMA Adults 18 or older Used PITA JUNGLE One or More Times past 30 days.
Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days are 15.4% more likely to use
QSRs past mo., 39.9% more likely to use Sit-Down Restaurants past mo., 12.4% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

_llkhalu

Coffee  mafan steakhouse wings/ Bagel/ Upscale  Seafood
o

Mesican  chinese P
House / Bugers/  Donut/
Caffee Bar sportsBar  Bakery

= who Used PITA JUNGLE One or More Times past 30 days = PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used PITA 36.0%

PHOENIX ERS LY 18.5%

Used Past 30-days: Adults 18 or older

i / Cannabis

Cigarettes Vape

A e s H Lime R —rry
. .1%
i i 0.2%
2me: #times
%
4 times 11.1% 4 times 9.0%
1% .0%

10 times or more w 10times or more &"

# who Used PITA JUNGLE One or More Times past 30 days o PHOENIX m who Used PITA JUNGLE One or More Times past 30 days = PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users: A -Down Restaurant Meals:

98.2% 85.1% 100.0% 71.5%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Aoy Type o Saer slot Machines
Uaquor Table Games (craps, Pokr, et
s o
o s - -
Domestic Light Beer Sports Beting
Domestic Regular Beer 1106691 22.7% - v Stage Show / Concert
Microbrew / Craft Beer 9.4% ' Other Gambling
Spa 157‘ 554 2-;9:% Casinos visited past 12
= who Used PITA JUNGLE One or More Times past 30 days u PHOENIX = who Used PITA JUNGLE One or More Times past 30 days m PHOENIX
PHOENIX DMA Scarborough R2 2026: Aug25-Jul26 Qual intab 55
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Sit-down restaurants used past 30 days: Pita Jungle

= who Used PITA JUNGLE One or More Times past 30 days = PHOENIX



BARRO'S n
#Reds gy 011
Rk

“ﬁdlnvestments Owned: Adults 18 or older

401K Plan

Reti A )

IRA (I
Stocks or Stock Options

Mutual Funds

Money Market Funds

Second Home or Real Estate Property
Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

u who Used BARRO'S PIZZA One or More Times past 30 days

10.5% or 511,856 of PHOENIX DMA Adults 18 or older Used BARRO'S PIZZA One or More Times past 30 days.
Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days are 16.1% more likely to have a
401K, 28.9% more likely to have an Auto Loan, 2.2% more likely to Invest/Trade Stocks Online, 17.3% more

likely to pay with their Debit Card.

9.9%
13.4%
) 14.1%
603,756 12.4%

] 8.4%
456,787 EEESY

0 8.2%
422,910 JER
7.9%

360,563

7.4%
7.5%
2.0%

W PHOENIX

Financial Services Has and/or Uses: Adults 18 or older

2%
28% 2% 33% 3.1%
B o

Online Bill

Mohile

Checking  Debitor ATM  Savings Online Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who Used BARRO'S PIZZA One or More Times past 30 days ® PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Funeral pre-planning

u who Used BARRO'S PIZZA One or More Times past 30 days

PHOENIX DMA
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960,418 19.7%
733,515

629,045

437,750

5.

i

8.0%
P
4.6%

2.7%

2.5%
| n0.1% (*Past 12 Months)

2.8%
W PHOENIX
Qual Intab 250

'E'Past 3-Months Payment Methods Used: Adults 18 or older

15.6%
10.6% . 12.0%
5 g 6.1%

Venmo Apple Pay

DebitCard  MasterCard CashApp GooglePay  American

Store Credit  Discover  SquareCash  Facebook Samsung Pay
Express Card Messenger
# who Used BARRO'S PIZZA One or More Times past 30 days W PHOENIX

Quick service restaurants used past 30 days: Barro's Pizza




7.7% or 375,065 of PHOENIX DMA Adults 18 or older Used FILIBERTO'S MEXICAN One or More Times past 30...
Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days are 13.% more likely to

W‘ have a 401K, 71.6% more likely to have an Auto Loan, 33.7% more likely to Invest/Trade Stocks Online, 36.4%
[MEXIGENIPOOD] more likely to pay with their Debit Card.
In

vestments Owned: Adults 18 or older
IRA Indvidus! Retirement Account)
Stocks or Stock Options
Mutual Funds m 13.4%
Money Market Funds ”’1';_’:%
Second Home or Real Estate Property m 0.4%

Other (Crypto / NFTs / Metals, etc.) T'f;x

- Financial Services Has and/or Uses: Adults 18 or older

11.4%
7.2%

Bonds % 7.4% Checking Debitor ATM  Savings Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan mg:a“% Aoehink. Mortgage "‘E’a"_‘" ':::I'E

m who Used FILIBERTO'S MEXICAN One or More Times past 30 days W PHOENIX ® who Used FILIBERTO'S MEXICAN One or More Times past 30 days B PHOENIX

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Pri tion Seqvi o
ax Preparstion service  EYSRIT] 19.7%
Financial Planner g
7. 5 15.1%
Online investing / Stock Tradi
sl i s

3.5%
Accountant Sidth
Insurance Agent at a Local Office (not online) $1% 0% . . L
! 16.5%
14.1%
Real Estate Agent % o 10.6%
5 1.5%
Estate Planning 2.5% 545,36 Jexse 36300 717788 _
i 3.1% (*Past 12 Months) zelle PayPal  DebitCard Mastercard  Venmo  ApplePay CashApp GooglePay American StoreCredit  Discover SquareCash  Facebook Samsung Pay
Funeral pre-planning m% Express Card Messenger
® who Used FILIBERTO'S MEXICAN One or More Times past 30 days W PHOENIX m who Used FILIBERTO'S MEXICAN One or More Times past 30 days M PHOENIX
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Quick service restaurants used past 30 days: Filiberto's Mexican
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X
Macayo-,?! (@ |
\

Mexican Food

1.4% or 70,447 of PHOENIX DMA Adults 18 or older Used MACAYQO'S MEXICAN One or More Times past 30...
Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days are 29.7% more likely to
have a 401K, 50.9% more likely to have an Auto Loan, 19.3% less likely to Invest/Trade Stocks Online, 5.7%

less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

2,003,196 41.1%

401K Plan

IRA (I Retil A\ )

Stocks or Stock Options

1,109,528 22.8%

Mutual Funds
Money Market Funds

20.3%

13.4%
.
12.4%
12.8%

Second Home or Real Estate Property & 9.4%

Other (Crypto / NFTs / Metals, etc.) m 1%

@. 7.4%

Bonds .

5.2%
2.0%

529 Plan / College Savings Plan

m who Used MACAYO'S MEXICAN One or More Times past 30 days W PHOENIX

ﬂ Financial Services Has and/or Uses: Adults 18 or older

13.4%
1% 4.2%
10.0% 0.0% 1% 2,
o i e e

Certificates of Studentloan Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement
Mortgage Loan or Home
Equity Loan

o e
Checking  Debit or ATM
Account card

Auto loan

Home
Mortgage

Mohile
Banking

Money
Market
Account

Online
Banking

Online Bill
Paying

Savings
Account

® who Used MACAYO'S MEXICAN One or More Times past 30 days = PHOENIX

Professional Services Used*: Adults 18 or older

Tax Pre tion Sefvil E
TN e 960,418 19.7%
i
Online | i Stock Tradi
miline investing / Stock Trading 629,045  12.9%

Accountant ol

a

9,
20.7%

i

Insurance Agent at a Local Office (not online) S.0%

Real Estate Agent  p2d% i

6%
e i [ 124
4.3%

Funeral pre-planning

(*Past 12 Months)
0.8%
® who Used MACAYO'S MEXICAN One or More Times past 30 days

PHOENIX DMA Smrbungh R2 2026: Aug25-jul26
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

6.1%

1.4% n

Facebook  Samsung Pay
Messenger

Venmo Apple Pay

Discover

Store Credit
Card

B PHOENIX

CashApp  GooglePay  American Square Cash

Express

Debit Card  MasterCard

® who Used MACAYO'S MEXICAN One or More Times past 30 days
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Sit-down restaurants used past 30 days: Macayo's




e 2.6% or 124,622 of PHOENIX DMA Adults 18 or older Used OREGANOQ'S PIZZA BISTRO One or More Times past...
n Adults 18 or older who Used OREGANQ'S PIZZA BISTRO One or More Times past 30 days are 68.% more likely
PR o to have a 401K, 30.5% more likely to have an Auto Loan, 54.7% less likely to Invest/Trade Stocks Online,
Your Nelghborbood Pirza Juit 24.6% less likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older

401K Plan 2,003,196 41.1%

IRA (individual Retirement Account)
Stocks or Stock Options
Mutual Funds & 13.4%

Money Market Funds SRS

Financial Services Has and/or Uses: Adults 18 or older

12.4%
9.3%
Second Home or Real Estate Property 0.4%
6.5%
Other (Crypto / NFTs / Metals, etc.) & 8.7%
Bonds 's?,‘_,,% Checking Debitor ATM  Savings Online Mohile Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
K Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan E?Si‘(* Aoehink. Mortgage "‘E’a;._;':n“;w
w who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days M PHOENIX = who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days W PHOENIX

Professional Services Used*: Adults 18 or older

Tectimprsion e

Financial Planner

'E'Past 3-Months Payment Methods Used: Adults 18 or older

Online investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

A 6.1%

Estate Planning & ic 717
i 2.0% (*Past 12 Months) DebitCard MasterCard  Venmo  ApplePay  CashApp GooglePay American StoreCredit  Discover  SquareCash Facebook —Samsung Pay
Funeral pre-planning m Express Card Messenger
m who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days  ® PHOENIX m who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days M PHOENIX

PHOENIX DMA Smrbungh R2 2026: Aug25-Jul26 Qual Intab 48
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro
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PITA JUNGLE

2.2% or 106,083 of PHOENIX DMA Adults 18 or older Used PITA JUNGLE One or More Times past 30 days.
Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days are 70.5% more likely to have a
401K, 8.3% less likely to have an Auto Loan, 72.5% more likely to Invest/Trade Stocks Online, 15.7% less likely

to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

2,003,196 41.1%

0 . A \
IRA( Ret LN 1,581,634 32.5%

Stocks or Stock Options

1,109,528 22.8%

Mutual Funds

Money Market Funds

Second Home or Real Estate Property
Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

7.4%
20.7%
g L%

» who Used PITA JUNGLE One or More Times past 30 days W PHOENIX

Financial Services Has and/or Uses: Adults 18 or older

2.1% 3.1%

10.2%]
42%
10.0% ‘-'”‘
(R oo [ ]

Checking  Debit or ATM Mobile  Online Bill

Savings Online uune Auto loan Money  Certificates of Student loan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
® who Used PITA JUNGLE One or More Times past 30 days W PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service

960,418

Financial Planner

Online investing / Stock Trading

629, 045 12.9%

Accountant

Insurance Agent at a Local Office (not online) 6'?‘”‘

Real Estate Agent

&
#®

4.6%
" 2.3%
Estate Planning u 2.5%
20.5% (*Past 12 Months)
Funeral pre-planning Eﬁ
# who Used PITA JUNGLE One or More Times past 30 days B PHOENIX

PHOENIX DMA
All Graphs and HBIAI Data Modeling Copyright
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

h-ﬂj:l.-“.

PayPal Debit Card  MasterCard Venmo ApplePay  CashApp  Google Pay Nmam:an

Store Credit  Discover  SquareCash  Facebook Samsung Pay
Card Messenger
% who Used PITA JUNGLE One or More Times past 30 days W PHOENIX

2026 Hubbard | Media That Connects, LLC. All rights reserved.

Sit-down restaurants used past 30 days: Pita Jungle




5Ty, Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days spend an average of 2 days, 20 hours, 31
BaARRO'S n minutes and 45 seconds each week with All Forms of Media.

Pizza 84.6% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days spend an avg. of 8 hours and 47 minutes each

W week listening to All Local AM/FM Radio, representing 10.8% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
Concurrent
Usage %: 54.3%
who Used BARRO'S PIZZA One PHOENIX
‘or More Times past 30 days

% of Total

Weekly H:M:

Avg. Weekly
Hours:Minutes:

= who Used BARRO'S PIZZA One or More Times past 30 days

W PHOENIX

PHOENIX DMA Searborough R2 2026: Aug25-Jui26 Qual Intab 250

®
) * Share of Everything
PHOENIX ~ DMA  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 2,408 HUbefd H soefa.au i
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.
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Quick service restaurants used past 30 days: Barro's Pizza




Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days spend an average of 2 days, 5
hours, 34 minutes and 45 seconds each week with All Forms of Media.

87.6% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days spend an avg. of 7 hours and 15 minutes
each week listening to All Local AM/FM Radio, representing 11.9% of total time spent with all forms of Media.

2>yl

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

68:28:43
Concurrent
usoge %:
o's PHOENIX

¥ who Used FILIBERTO'S MEXICAN One or More Times past 30 days B PHOENIX

®
'] * Share of Everything
PHOENIX ~ DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab 172 PHOENIX ~ DMA  Scarborough R2 2026: Aug25-/ul26 ~ Qual Intab 2,408 HUbefd H SOEfﬂ.al for Anyehing «
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Quick service restaurants used past 30 days: Filiberto's Mexican




V4 Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days spend an average of 3 days, 10

=
M“CQY"?F n P“l hours, 22 minutes and 3 seconds each week with All Forms of Media.
\

W 85.6% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days spend an avg. of 6 hours and 10 minutes
each week listening to All Local AM/FM Radio, representing 6.4% of total time spent with all forms of Media.

B

Weekly

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
68:28:43
Concurrent
soge %: 54.3%
who Used MACAYO'S PHOENIX
MEXICAN One or More Times
% of Total past 30 days

Weekly H:M:

= who Used MACAYO'S MEXICAN One or More Times past 30 days H PHOENIX

®
'] * Share of Everything
PHOENIX ~ DMA  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 47 PHOENIX ~ DMA  Scarborough R2 2026: Aug25-/ul26 ~ Qual Intab 2,408 HUbefd H SOEfﬂ.al for Anyehing «
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Sit-down restaurants used past 30 days: Macayo's
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PIZZA'BISTRO
Your Naighbochaod Pizza Jolat

Adults 18 or older who Used OREGANOQ'S PIZZA BISTRO One or More Times past 30 days spend an average of 2 days, 3

n P“u hours, 39 minutes and 50 seconds each week with All Forms of Media.

94.4% of Adults 18 or older who Used OREGANQ'S PIZZA BISTRO One or More Times past 30 days spend an avg. of 8 hours and 13
minutes each week listening to All Local AM/FM Radio, representing 15.% of total time spent with all forms of Media.

..

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
68:28:43
Concurrent
soge %: 54.3%
who Used OREGANO'S PIZZA PHOENIX
BISTRO One or More Times
past 30 days

¥ who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days B PHOENIX

®
'] * Share of Everything
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro



) Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days spend an average of 2 days, 10 hours, 3
: n P“u minutes and 22 seconds each week with All Forms of Media.
L 5 g D 96.6% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days spend an avg. of 7 hours and 41 minutes each week
PITA JUNGLE listening to All Local AM/FM Radio, representing 12.8% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Pita Jungle



Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days spend an average of 1 days, 22 hours, 54
minutes and 59 seconds each week with All Forms of Ad-Supported Media.

81.8% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days spend an avg. of 8 hours and 9 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.

"i'-'."z';%s o R

EXrox

Weekly

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

51:21:22
concurre]
usage 56.3%

Reach %:

who Used BARRO'S PIZZA PHOENIX
One or More Times past 30
% of Total days
Weekly H:M:
Avg. Weekly
Hours:Minutes:
&
2
e\‘\v"
m who Used BARRO'S PIZZA One or More Times past 30 days m PHOENIX
L)
* Share of Everythin
OENIX  DMA  Scarborough R2 2026: Aug25-Jul26  QualIntab 250 PHOENIX ~ DMA  Scarborough R2 2026: Aug25-lul26  QualIntab 2,408 HUbefd 2 il T

PH
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects

Quick service restaurants used past 30 days: Barro's Pizza



Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days spend an average of 1 days, 14
hours, 45 minutes and 42 seconds each week with All Forms of Ad-Supported Media.

84.7% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days spend an avg. of 6 hours and 50 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.9% of total time spent with all forms of Ad-Supported Me

..
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Quick service restaurants used past 30 days: Filiberto's Mexican



,,/ Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days spend an average of 2 days, 14
hours, 29 minutes and 25 seconds each week with All Forms of Ad-Supported Media.

P "l 84.1% of Adults 18 or older who Used MACAYQ'S MEXICAN One or More Times past 30 days spend an avg. of 5 hours and 9 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 6.9% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: Macayo's



o Adults 18 or older who Used OREGANOQ'S PIZZA BISTRO One or More Times past 30 days spend an average of 1 days, 17
hours, 2 minutes and 30 seconds each week with All Forms of Ad-Supported Media.

89.4% of Adults 18 or older who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days spend an avg. of 7 hours and 7
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 15.5% of total time spent with all forms of Ad-

suppofr,,
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro



Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days spend an average of 1 days, 16 hours, 17
u minutes and 24 seconds each week with All Forms of Ad-Supported Media.
90.9% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days spend an avg. of 5 hours and 39 minutes each week

PITA J“"G[E listening to Local Ad-Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: Pita Jungle
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| Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days spend an average of 6
hours and 42 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM
Radio for an avg. of 69.9 minutes/day. (Local Radio delivers 14.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:

(Average week]
Grocery Stares

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

| Estate hsites/s )

g/
EmailfText/IM/Zoom,etc. (Personal & Work)
Weather /Sports

Local AM/FM Radio

Facebook
Games/Fantasy/Betting Sites
Non-Premium Cable TV Networks
Local TV Stations

Instagram

Netflix

m_ v Hourssinte ey with Al

Forms of Media: Adults 18 or older

who Used BARRO'S PIZZA
One or More Times past 30
days

m who Used BARRO'S PIZZA One or More Times past 30 days m PHOENIX

% Time Spent:

(averoge Day)

1.6%

el S0l
™
RoR

Local TV Stations
68.2

Instagram
51.8

Billboards & Signs
{Weekly Drivers)
804

Email/Text/IM/
Zoom,etc.
(Personal &
Work)
418

Facebook
50.9

Non-Premium
Cable TV
Networks

46.6

Local AM/FM Radio
75.4

agag aaagi
YA TR NER MR YRR X8 R

Local AM/FM Radio
66.3

Local TV Stations
93.0 Billboards &
Signs (Weekly
Drivers)
54.5

Instagram
38.9

Gam
es/Fa
ntasy
/Betti

ng...

Email/Text/IM/Z
oom,etc.
(Personal &
Work)...

Non-Premium Cable
TV Networks
74.8

Netflix
258

# who Used BARRO'S PIZZA One or More Times past 30 days

B PHOENIX

Top-13 All Forms of Ad—Suggorted Media (Persons & % Reach): Adults 18 or older

{averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Local AM/FM Radio

Email/Text /IM/Zoom,etc. (Personal & Work)
Facebook

Non-Premium Cable TV Networks

Local TV Stations

Gas Stations/Convenience Stores

Instagram

Shopping (ind. Food/ Auctions/Travel, etc.)

Total persons:

—m
_'EE‘I
—!.m-
e —].
m-;n
-!!'I'

Forms of Ad-Supported Media:
Adults 18 or older

o —
400 43 %

2 who Used BARRO'S PIZZA
A SIS

R ... o
wwho Used BARRO'S PIZZA One or More Times past 30 days = PHOENIX
PHOENIX DMA Scarborough R2 2026: Aug25-1ul26 Qual intab

Avg. Hours+Minutes/day with All

Top-13 All Forms of Ad-Supported Media (% Time Spent &
 Time spen: Arerae 00y)

Avg. Minutes/day Spent): Adults 18 or older

Facebook
4385

Local TV Stations
66.0

Ut
Lo

Billboards & Signs
(Weekly Drivers)
80.4

Search
(Google, Bing,
etc.)
313

Non-Premium
Cable TV
Networks

45.1

Instagram
27.2

Shoppi | Amazo
ng n
(incl. | Prime/
Food/ | IMDb/
Auctio | FireTV
ns/Tr... | 23.8 Y a

News/We
ather/S...

o o, [

Email/Text/IM/Z
‘oom,etc.
(Persanal &
Work)...

o
=

Local AM/FM Radio Grocer | G

69.9

o
i
R

Facebook
60.2

Local AM/FM Radio
62.0

Email/Text/IM  Search
[Zoomeetc.  (Google,
(Personal & | Bing, etc.)

Work)... 20.7

Local TV Stations

89.4 Billboards &

Signs (Weekly
Drivers)

3.5 News/W

eather...

Shopp
ing
(incl.
Food/
Auct...

Amazon
Prime/IMDb/Fire

Non-Premium Cable
TV Networks
719

Instagra
m

Groc G

29.2 ery.. a

= who Used BARRO'S PIZZA One or More Times past 30 days

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC, All rtghrs reserved.,

Quick service restaurants used past 30 days: Barro's Pizza
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Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days spend an
average of 5 hours and 32 minutes each day with All Forms of Ad-Supported Media. 84.7% listen to
Local AM/FM Radio for an avg. of 58.6 minutes/day. (Local Radio delivers 14.9% of Time with Ad-Supportied Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days spend an average
of 8 hours and 55 minutes each day with All Forms of Ad-Supported Media. 84.1% listen to Local
AM/FM Radio for an avg. of 44.2 minutes/day. (Local Radio delivers 6.9% of Time with Ad-Supported Media.)
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Sit-down restaurants used past 30 days: Macayo's
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Adults 18 or older who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days spend an
average of 5 hours and 51 minutes each day with All Forms of Ad-Supported Media. 89.4% listen to
Local AM/FM Radio for an avg. of 61.1 minutes/day.(Local Radio delivers 15.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro
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PITA JUNGLE

| Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days spend an average of 5
hours and 45 minutes each day with All Forms of Ad-Supported Media. 90.9% listen to Local AM/FM
Radio for an avg. of 48.5 minutes/day. (Local Radio delivers 12.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 418,542 or 81.8% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every day representing
42.7% of all time spent daily with Ad-Supported Audio.
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Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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- 317,519 or 84.7% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day
representing 40.3% of all time spent daily with Ad-Supported Audio.
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Mexican Food

Avg. Week Al! n"Ailgud.io (Persons & % Reach): Adults 18 or older

representing 31.4% of all time spent daily with Ad-Supported Audio.

\ 4 Rp— - 59,232 or 84.1% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30
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Sit-down restaurants used past 30 days: Macayo's
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30 days listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day
representing 39.6% of all time spent daily with Ad-Supported Audio.
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- 96,413 or 90.9% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 48.5 minutes every day representing 35.4%

PITA JUNGLE of all time spent daily with Ad-Supported Audio.
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PN 418,542 or 81.8% of Adults 18 or older who Used BARRQ'S PIZZA One or More Times past 30 days
\[
Bgrz%gs u Pﬂm listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every day representing
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,// 59,232 or 84.1% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30
Macayo P“u days listen to Ad-Supported Local AM/FM Radio for an average of 44.2 minutes every day
B ol representing 31.4% of all time spent daily with Ad-Supported Audio.
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111,413 or 89.4% of Adults 18 or older who Used OREGANQ'S PIZZA BISTRO One or More Times
past 30 days listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day
B rrstoa i representing 39.6% of all time spent daily with Ad-Supported Audio.
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@ P“u 96,413 or 90.9% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days listen

to Ad-Supported Local AM/FM Radio for an average of 48.5 minutes every day representing 35.4%
PITA JUNGLE of all time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: Pita Jungle
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418,542 or 81.8% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Adult Contemporary, Country,
Classic Hits, and Active Rock.
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Contemporary, and Pop Contemporary Hit Radio.

317,519 or 84.7% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days
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59,232 or 84.1% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days
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i T 111,413 or 89.4% of Adults 18 or older who Used OREGANOQ'S PIZZA BISTRO One or More Times past 30
n ‘ ] g & days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult
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Contemporary, Classic Hits, Adult Hits, and Hot AC.
Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older t.ocaIAM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
{axsrmpe 0oy

(Average week) Totot persons % Time Spent:

6,00
. : o
— op News/Talk/Infor
e m m Contemporary mation Acti
Hot AC 21.1% Hit Radio Alternative 28.5
pop cotemporary i i P 7 e =
aduit i T T

News/Talk/intormation [ e vy v Ay HouresABouces Sy wih ::“" o] News/Talk/in | €255 Mexican
. adio: Adul or older WS K = i {ons ¢ Roc Adult
Tyt ﬂ - : Rock Regional “lassic Rock
= M 18.6% mm A'“’—; gz‘we formation | - Country : e 203 g Classic | Contem
Mexican Regional m A 4 27.6 s 20.9 . Hits porary
. . . 26.6 26.1
o - m e Sl =
Contemporary Christian VT m Mexican Contempor | mporar Contemporary Contemporary
" who Used OREGANO'S PHOENIX Regi ] i i i Ci i Christi
e % e Ued OREANDIS:) H egiona Adult Hits Hit Radio ountry ristian

229 3 ist... 30.1 285 268 pLE:]

4.9%
Ausports e

# who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days W PHOENIX = who Used OREGANO'S PIZZA BISTRO One or More Times past 30 days m PHOENIX
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(Average week} Total Persons; Xpenl’ ave

it Contemporary

comiy B M
o News/Talk/Infor
e All Sports 285 28.4
3

Pop Contemporary Hit Radio

Adult Hits -
utes/day with Ad - fon
Classic Rock inutes/day wi - 2o
Supparted .'.aca!AM/.F;l Radio: Alternative Cor::r:::izr sy Counts Classic Rock All Sports
Mexkeity Regloral Adults 18 or older m 76.6 . 29.0 22 209 : 29.3 gL
Active Rock A (550 ] -
News/Talk/Information m % m News/Talk/Inf | Classic Active Contemn Contemporary  Spanish Adult
who Used OREGANO'S 5 : e : f : : = 2
Spanish Adult Hits ormation Rock Rock porary Hit Radio Hits Adult Contemporary
anspors - EESPR MFvm s 0% 416 27.6 25 207 186 285 27.0 26.1
u who Used OREGANOQ'S PIZZA BISTRO One or More Times past 30 days M PHOENIX ® who Used OREGANQ'S PIZZA BISTRO One or More Times past 30 days = PHOENIX
HOENIX A ! In * Share of Everything
All Grapﬁs %’Ea'Nsoefa mD Dngra Ma; T’S”c’gb'ﬁr’p'giz gigzstﬁng{:urg? Medi uﬁmt (?onnecrs LLC. All rights reserved. - for Anything _

Sit-down restaurants used past 30 days: Oregano's Pizza Bistro



PITA JUNGLE

O P

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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96,413 or 90.9% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Classic Hits, Hot AC, and Classic Rock.
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284,672 or 55.6% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 66. minutes every day representing 33.1%
of all time spent daily with Ad-Supported Video.
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# who Used FILIBERTO'S MEXICAN One or More Times past 30 days

188,527 or 50.3% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 51.8 minutes every day representing
40.6% of all time spent daily with Ad-Supported Video.
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Avg. Week AH Video (Persons & % Reach): Adults 18 or older

53,034 or 75.3% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 126. minutes every day representing
34.7% of all time spent daily with Ad-Supported Video.
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96,938 or 77.8% of Adults 18 or older who Used OREGANO'S PIZZA BISTRO One or More Times past
30 days watch Ad-Supported Local TV Stations for an average of 29.1 minutes every day
representing 19.2% of all time spent daily with Ad-Supported Video.
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77,285 or 72.9% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 44.1 minutes every day representing 30.2%
of all time spent daily with Ad-Supported Video.
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ﬁ%. 284,672 or 55.6% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days
BARRO'S u P“I watch Ad-Supported Local TV Stations for an average of 66. minutes every day representing 33.1%
of all time spent daily with Ad-Supported Video.
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Q 188,527 or 50.3% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30
W. n P“l days watch Ad-Supported Local TV Stations for an average of 51.8 minutes every day representing

REO FooD 40.6% of all time spent daily with Ad-Supported Video.
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53,034 or 75.3% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30

M“¢°‘Y°“?/u P“l days watch Ad-Supported Local TV Stations for an average of 126. minutes every day representing
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96,938 or 77.8% of Adults 18 or older who Used OREGANQ'S PIZZA BISTRO One or More Times past

@s u P“‘ 30 days watch Ad-Supported Local TV Stations for an average of 29.1 minutes every day
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77,285 or 72.9% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days

m n P“l watch Ad-Supported Local TV Stations for an average of 44.1 minutes every day representing 30.2%

PITA JUNGLE of all time spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Macayo's
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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(average week)

Sports
Comedies
Local News - Evening

Local News - Morning

Movies &8 9,29
oamas P T,
National/Network News m mﬁ”- Avg. Hours+Minutes/day with Local
P m m TV Stations: Adults 18 or older
Dotiitentines mm
RIS ; m
Fooacooking shows PSR RETITe nllide
tocal News - tste [ I — PezASRO oo
contso TR TR T
m who Used OREGANO'S PIZZA BISTRO One or More Times past30days B PHOENIX

' 96,938 or 77.8% of Adults 18 or older who Used OREGANOQ'S PIZZA BISTRO One or More Times past

30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Court Shows, Daytime Talk
Shows, Dramas, Comedies, Daytime Soap Operas, and Novelas.
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Ad—Suggorted Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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® who Used PITA JUNGLE One or More Times past 30 days

' 77,285 or 72.9% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Local

News - Evening, Comedies, Food/Cooking Shows, and Late Night Talk.
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Ad—Suggorted Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older
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312,874 or 61.1% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days
use Ad-Supported Social Media for an average of 143.5 minutes every day representing 28.4% of all
time spent daily with Ad-Supported Digital Media.

Avg. Week Allmg_{gital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time spent:

o O —"
) —

i T ———TT
L —
T — 1
T YT .1/ by i
[ i
S —T

16.3%

g/l Estate

Email/Text /IM/Zoom,etc. (Personal & Work)

W
A
g

Sodial Media

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions/Travel, etc.)

OTT TV Streaming

85. 6

Social Media

1861 Emailﬂ' ex

t/IM/Zoo
m,etc.
(Personal

YouTube/Ti
kTol

Non-
Premium+P
remium...
Local TV
Streaming
36.5

Streaming Audio (Local Radio/
Pod(.asts/StrEaming Services)
1853

Shopping
(incl....

Online
Classes,
Schools,

Social Media
181.6

Games/F
antasy...

Streaming Audio (Local Radio/
Podcasts/ﬁ[reaming Services)
150.8

OTT TV Streaming Services
122.7

Local TV
Streaming
39.7

Email/Text
/IMfZoom,
£etc.
(Persona...

Online
Classes,
Schools,
Colleges,

Universiti
es...

Non-

YouTube/T
Premium+Pr et

\ kTok
emium...

Search
(Googl
€,
Bing,
etc.)...

Shopping
(in

Games/Fa
ntasy/Be...

ot T e CER i
Onin Clases, School,Collges, Univerities mm—' e
Lotal TV Streaming m who Used BARRO'S PIZZA PHOENIX
: ™ One or More Times past 30
L Oable arro7e | 18 5% 1 days m
= who Used BARRO'S PIZZA One or More Times past 30 days m PHOENIX

® who Used BARRQ'S PIZZA One or More Times past

30 days

N PHOENIX

Avg. Week Ad-. Sug_garted Digital (Persons & % Reach): Adults 18 or older Avg.

% Time spent:

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)

| —— T
(aoossael

Email/Text/iM/Zoomete. [Personal & Work)
Sadal Media
OTT TV Streaming Services

Shopping (indl. Food/ Auctions/Travel,etc.)

YouTube/TikTok, ete.
Games/Fantasy/Betting Sites go¢ Avg. Hours+Minutes/day with Ad-
ol ¥ Shreanri m m Supported Digital: Adults 18 or older

Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

o

Cable

Online Classes, Schools Calleges, Universities [ O] 2.0%

= who Used BARRO'S PIZZA One or More Times past 30 dava ® PHOENIX

PHOENIX DMA Scarborough R2 2026: Aug25-Jul26 Qual Intab 250
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

who Used BARRO'S PIZZA

ChenrMumTlmﬁmil

Email/Text/IM
fZoom,etc.
(Personal &
Work)
387
Streaming Audio
(Local Radio/

Podcasts/Streamin G

Bin|
31

YouTube/TikTo

g Services)
86.9

Non-
Premium+
Premium
Cable
Streami...

g (incl

OTT TV Streaming Food/A
Services

53.3

Social Media

1435 Travel...

Local TV
Streaming
35.3

Search

Shoppin

uctions/

oogle,
etc.)

News/
Weath
er/Sp...
Social Media

Banki... 163.1

Local TV
Streaming
38.1

OTT TV Streaming
Services
83.3

Email/Text/IM

[Toom,etc.

(Personal &
Work)...

Non-
PremiumPem  vo Tube/TikT
ium Cable
Streaming...

ok

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

749

Search (Google,
Bing, etc.)
29.7

New
sfW
eath
er/..

Shoppin
g (incl.
Food/Au
ctions/...

Hanking/Finan

® who Used BARRO'S PIZZA One or More Times past 30 days

Quick service restaurants used past 30 days: Barro's Pizza

® PHOENIX

® Share of Everything
for Anything _



oy KM [

288,459 or 76.9% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30
days use Ad-Supported Social Media for an average of 126.7 minutes every day representing 30.1%
of all time spent daily with Ad-Supported Digital Media.
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51,006 or 72.4% of Adults 18 or older who Used MACAYQ'S MEXICAN One or More Times past 30
days use Ad-Supported Social Media for an average of 115.7 minutes every day representing 19.3%
of all time spent daily with Ad-Supported Digital Media.
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111,181 or 89.2% of Adults 18 or older who Used OREGANOQ'S PIZZA BISTRO One or More Times
past 30 days use Ad-Supported Social Media for an average of 102.9 minutes every day representing
26.4% of all time spent daily with Ad-Supported Digital Media.
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99,492 or 93.8% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days use
Ad-Supported Social Media for an average of 123.2 minutes every day representing 28.8% of all time
spent daily with Ad-Supported Digital Media.

PITA JIINGLE
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Sit-down restaurants used past 30 days: Pita Jungle
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312,874 or 61.1% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days
use Ad-Supported Facebook for an average of 48.5 minutes every day representing 33.8% of all time
spent daily with Ad-Supported Social Media.
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254,491 or 67.9% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30
days use Ad-Supported Facebook for an average of 48.4 minutes every day representing 38.2% of all
time spent daily with Ad-Supported Social Media.
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Mexican Food
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47,602 or 67.6% of Adults 18 or older who Used MACAYQ'S MEXICAN One or More Times past 30
days use Ad-Supported Facebook for an average of 43.7 minutes every day representing 37.8% of all
time spent daily with Ad-Supported Social Media.
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69,351 or 55.6% of Adults 18 or older who Used OREGANQ'S PIZZA BISTRO One or More Times past
30 days use Ad-Supported Facebook for an average of 36.7 minutes every day representing 35.7% of
all time spent daily with Ad-Supported Social Media.
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PITA JUNGLE

49,671 or 46.8% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days use
Ad-Supported Facebook for an average of 31.1 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Social Media.
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5, 312,874 or 61.1% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days
. Y
Bg."z%gs n PHH use Ad-Supported Facebook for an average of 48.5 minutes every day representing 33.8% of all time

spent daily with Ad-Supported Social Media.
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Q 254,491 or 67.9% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30
5 u P“l days use Ad-Supported Facebook for an average of 48.4 minutes every day representing 38.2% of all

time spent daily with Ad-Supported Social Media.
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Moacayo days use Ad-Supported Facebook for an average of 43.7 minutes every day representing 37.8% of all
A i time spent daily with Ad-Supported Social Media.
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69,351 or 55.6% of Adults 18 or older who Used OREGANQ'S PIZZA BISTRO One or More Times past
30 days use Ad-Supported Facebook for an average of 36.7 minutes every day representing 35.7% of
all time spent daily with Ad-Supported Social Media.
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49,671 or 46.8% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days use
Ad-Supported Facebook for an average of 31.1 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,465;
Local Radio: 26,234; Social Media: 16,117; Non-Prem. Cable: 9,377; Local TV: 7,439
reaching Adults 18 or older who Used BARRQ'S PIZZA One or More Times past 30 da
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 19,616; All Other
Digital Media: 16,669; Social Media: 11,000; Non-Prem. Cable: 3,333; Local TV: 2,547
reaching Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 3,831; All Other Digital
Media: 3,500; Social Media: 2,307; Local TV: 1,112; Non-Prem. Cable: 877 reaching Adults
18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days
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More Times past 30 days
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PIZZA'BISTRO

M-F 6a-7p Avg. Available Impressions per 15-min. are... Social Media: 7,691; All Other
Digital Media: 7,581; Local Radio: 6,836; Non-Prem. Cable: 1,851; Local TV: 1,397 reaching
You Neghboond s Joie e Adults 18 or older who Used OREGANO'S PIZZA BISTRO One or More Times past
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PITA JUNGLE

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 5,944; Social Media:
5,326; All Other Digital Media: 5,158; Non-Prem. Cable: 1,307; Local TV: 1,044 reaching
Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days.
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Adults 18 or older who Used PITA JUNGLE One or More
Times past 30 days
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458,944 or 89.7% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days
spend an average of 80.4 minutes per day driving, seeing Billboards and Signs. 68.4% Listen to Local
Radio Stations Out-of-Home for an average of 42.4 minutes/day

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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323,071 or 86.1% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30
days spend an average of 54.1 minutes per day driving, seeing Billboards and Signs. 70.8% Listen to
Local Radio Stations Out-of-Home for an average of 35.5 minut

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Maco.yo.s
Mexjcan Food

68,897 or 97.8% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30
days spend an average of 74.9 minutes per day driving, seeing Billboards and Signs. 70.3% Listen to
Local Radio Stations Out-of-Home for an average of 26.8 minutes/d

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PIZZA'BISTRO

108,560 or 87.1% of Adults 18 or older who Used OREGANO'S PIZZA BISTRO One or More Times past
30 days spend an average of 31.7 minutes per day driving, seeing Billboards and Signs. 74.7% Listen
to Local Radio Stations Out-of-Home for an average of 37. min

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PITA JUNGLE

105,384 or 99.3% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days
spend an average of 38.1 minutes per day driving, seeing Billboards and Signs. 76.% Listen to Local
Radio Stations Out-of-Home for an average of 29.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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aﬁ%'s 458,944 or 89.7% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days spend
BPa n P“l an average of 80.4 minutes per day driving, seeing Billboards and Signs representing 41.8% of all Time
Spent with Ad-Supported Out-of-Home Media.
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Q 323,071 or 86.1% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30 days
mw, n P“l spend an average of 54.1 minutes per day driving, seeing Billboards and Signs representing 34.4% of all
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spend an average of 74.9 minutes per day driving, seeing Billboards and Signs representing 47.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Mexican Food

68,897 or 97.8% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30 days
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108,560 or 87.1% of Adults 18 or older who Used OREGANOQ'S PIZZA BISTRO One or More Times past 30
n P“l days spend an average of 31.7 minutes per day driving, seeing Billboards and Signs representing 22.8% of
e all Time Spent with Ad-Supported Qut-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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105,384 or 99.3% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days spend an

@ n P“l average of 38.1 minutes per day driving, seeing Billboards and Signs representing 27.2% of all Time Spent

Ph'ﬂ JUNGLE with Ad-Supported Out-of-Home Media.
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458,944 or 89.7% of Adults 18 or older who Used BARRQO'S PIZZA One or More Times past 30 days
spend an average of 80.4 minutes per day driving an average of 46.8 miles each day and are 149.3%
more likely to use Bob Stump Memorial Parkway (Loop 303) than th

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
85326 [ — 1.3%
85087
85302
85249
85335
85048
85019
85353
85017
85345
85032

85541
85023

85282
85120
85307
85383

8 1.57%
ELRIT] 1.11%
<2
87,578 1.80%
1.50%
i 0.34%

1.48%
C79%

85132 [T

0.50%

1.35%
0.36%

H" 1.34%

1.45%

1.38%

A

Quick service restaurants used past 30 days: Barro's Pizza

Top-26 Employment Zip Codes: Adults 18 or older
85201 a1k
85249
85027
85034
85016
85326
85086
85281 Y
85541
85017
85044
85305
85254
85032
85009
85019
85202 P oo, 4%
85007
85040
85020 AT
85204
85024
85120
85042

85284 IO O

85013

1

4.13%

|

54

|

3.76%

3.74%
0.83%

]
2

%
2
ce
-
[
g
w
b4
*

:

0.37%

3
1
'!?:N
8

2

0.36%

o
2
E

F/

I

0.22%

5

86%

® Share of Everything
for Anything




o

g

323,071 or 86.1% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30
days spend an average of 54.1 minutes per day driving an average of 31.5 miles each day and are
132.5% more likely to use Bob Stump Memorial Parkway (Loop 303) t

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Macayo?*( n P"l
Mexican Food

68,897 or 97.8% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30
days spend an average of 74.9 minutes per day driving an average of 43.6 miles each day and are
210.2% more likely to use Thomas Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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PIZZAEISTR l “‘

108,560 or 87.1% of Adults 18 or older who Used OREGANQ'S PIZZA BISTRO One or More Times
past 30 days spend an average of 31.7 minutes per day driving an average of 18.5 miles each day
and are 144.9% more likely to use Scottsdale Road than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro

Top-26 Employment Zip Codes: Adults 18 or older
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85003 6D.05%

® Share of Everything




PITA JUNGLE

105,384 or 99.3% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days
spend an average of 38.1 minutes per day driving an average of 22.2 miles each day and are 184.8%
more likely to use Pima Freeway (NE Loop 101) than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

55.2%

1-10

Pima Freeway (NE Loop 101)
Scottsdale Road

Indian School Road

1-17

Highway 51

Red Mountain Freeway (NE Loop 202)
Price Freeway (SE Loop 101)
Superstition Freeway (E Hwy 60)
Santan Freeway (SE Loop 202)
Bell Road

McDowell Road

Agua Fria Freeway (NW Loop 101)
Camelback Road

Chandler Blvd

Central Avenue

7th Avenue

North Hayden Road

Thomas Road

Cave Creek Road

Grand Avenue (W Hwy 60)

Deer Valley Road

32nd Street

Washington Street

44th Street

7th Street

= who Used PITA JUNGLE One or More Times past 30 days

PHOENIX DMA

Scarborough R2 2026: Aug25-Jul26

2,316,029 47.5%
45.1%
15.8%
40.1%
800,118 16.4%
38.5%
20.0%
37.9%
1,502,562 32.7%
37.8%
944 653 19.4%
35.5%
845 387 17.3%
_ 34.5%
14.5%
5 33.6%
891,639 18.3%
26.1%
819,691 16.8%
19.6%
o
1,016,590 20.9%
22.9%
803,286 16.5%
N .2%
856,768 17.6%
12.4%
m 19.1%
9.8%
18.3%
614,900 12.6%
17.7%

Adults 18 or older

.
8.5%
EYCHR or T Avg. Miles/ooy

8.9% Driving;;
EED - who Used PITA JUNGLE
O e

14.7% i
W PHOENIX

Qual intab 5.
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
85013 9.68%
85254
85213
85119
85138
85204 ¢ 1.15%
85206 o
85251
85226
85202
85383

1

-
3

I

g

§

0.57%

n18%

7.61%
1.17%

6.14%

|

85085
85086

85310
85023
85266
85260
85210
853s2 RN 1.
85326
85305
85008
85249
85248
85225
85207

Sit-down restaurants used past 30 days: Pita Jungle

Top-26 Employment Zip Codes: Adults 18 or older

85004 W 0.68%
85201 W 8.36%
85213 [ESUN— 8.35%
85254 P 8.24%
85202 PR £.07%

85255 X S0

85284 ST a.80%

85206 m 4.75%

85014 E— 436

85003 [N 3.00%

85086 QRIS 2:37%

85248 H%LBE-% w
85308 [N 153%

ssozr [P S

ss305 052

85205 [R8051%

85226 gRrOiTA.

85373 Ilﬂ.i%g%

85013 oAk

85362 ML

85224 RIBI% o

85225 [RRA%%,

85287 M88.1s%

ss050 A%

85374 RO

85006 GO0,
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Top Residential Zip Codes: (Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days) v \ SUM{Addi= 18 orolde...
7 | .
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Y
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Quick service restaurants used past 30 days: Barro's Pizza
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Quick service restaurants used past 30 days: Filiberto's Mexican
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Sit-down restaurants used past 30 days: Macayo's




op Residential Zip Codes: (Adults 18 or older who Used OREGANQ’S PIZZA BISTRO One or More Times past 30 days) SUMARMNE 28 or clde...
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PizZABISTRO
Your Neighborhood Pizza Joint

1 unknown
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Sit-down restaurants used past 30 days: Oregano's Pizza Bistro
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Sit-down restaurants used past 30 days: Pita Jungle



. 64,264 or 12.6% of Adults 18 or older who Used BARRO'S PIZZA One or More Times past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing
24.7% of all time spent daily with All forms of Print Media.

I

lm‘lmok 'S Ak
rizza KX _|3| il
Rutls”

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

o o s g o) —— 7w PO
sy o P — ;
Local Daily Newspaper(s) (Daily+Sunday) g 410 16.8% a4 06l Local Daily

Newspaper(s)

1; New York Times: &
ot oty Wevpet i) PR M o . ke | 5

Magazines Journal (Daily) 9.3 88
127 .
sooks  [FRYRE 9.4 . §

: A _—

New York Times (Daily)

- z Local Daily
All Local Weekly Newspapers Avg. Hours+Minutes/day with All Newspaper(s) New York Times

; Print Media: Adults 18 or older = New York Times ) (Daily (Daily)
% Local Daily Newspaper(s) i Wall Street Journal
New York Times (Daily+Sunday)  @¥PRTT Eﬂ. ; el [D;:y) : s 51 e

0.6
Wall street Journal (Daily)  ERP R EE T I 124 | 1

New York Times (Sunday) 1'55 865

Direct Mail Direct Mail Catalog.
vss oy 0oty R O 010 2 il ooricn? ety I - :
o, O e A i e : Ell = . |
catologs [ 0% {
w who Used BARRO'S PIZZA One or More Times past 30 days # PHOENIX = who Used BARRO'S PIZZA One or More Times past 30 days m PHOENIX
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde’!'r A”vg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Do g (g o) e ————— a EIEY
Lol Daly Newspaper(s) oty gl O
LocalDaity Newspaper(s) (Daitssunday) - g 7

Local Daily Newspaper(s) (Sunday)

New York Times (Daily) M:ﬁf:;f:zﬂ s Wall Street Journal | New York Times
lew York Times i 7 -
(Sunday) USA Today (Daily) | Magazines Newspaper(s) i) (e ceean] LS ot o)
| 124 10.7 10.7 (Sunday) Z =
All Local Weekly Newspapers e s
New York Times (Daily+Sunday) (Sunday)
Avg. Hours+Minutes/day with Ad- s 169

wall Street Journal (Daily)

Supported Print Media: Adults 18 or older

Local Daily . -
New York Times (Daity) | Newspaper(s) (Daily New York Times (Daily)
84 7.1 88 7.9

New York Times (Sunday)

USA Today (Daily)

S New York Times ising New York Times Local Daily Newspaper(s) Direct Mail Advertising ~ Magazine
Catalogs mr 6.4% who Used BARRO'S PIZZA One PHOENIX (Daily+Sunday) {excluding Catalogs) (Sunday) (Daily (excluding Catalogs) s
St S or More Times past 30 days 127 98 83 6.7 124 8.1 7.5 7.1
0.0%
wooks [ 003
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Quick service restaurants used past 30 days: Barro's Pizza



. 146,196 or 39.% of Adults 18 or older who Used FILIBERTO'S MEXICAN One or More Times past 30
days read Direct Mail Advertising (excluding Catalogs) for an average of 7.9 minutes every day
representing 33.4% of all time spent daily with All forms of Print

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

Catalogs

» who Used ALIBERTO'S MEXICAN One or More Times past 30 days

o [ —
. v
m-m
s
m‘?ﬁs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

T T

who Used RLIBERTO'S MEXICAN
One or More Times past 30 days

W PHOENIX

Wall Street Journal
(Daily)
139

Catalogs)
79

Local Daily Local Daity
Newspaper(s) Newspaper(s)
(Sunday) (Daily+Sunday)

105 7.5

USA Today (Daily)
138

New York Times
(Daily+Sunday)
8.2

Local Daily
Newspaper(s
) (Daity
71

New York
Times
(Daily)

5.9

Magazines

Local Daily
Newspaper(s)
(Daily+Sunday)

USA Today (Daily)
9.3 88

Local Daily
MNewspaper(s)
(Daity
8.1

New York Times

Wall Street Journal (Daily)

(Daily) 79
10.6

Direct Mail
Advertising
Newspaper(s) New York Times (excluding
(Sunday) (Daily+Sunday) Catalogs) Magazines
124 101 75 71

Catalog.
s

Local Daily

= who Used FILIBERTO'S MEXICAN One or M

ore Times past 30 days m PHOENIX

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

Catalogs

Books

PHOENIX

DMA

who Used ALIBERTO'S
MEXICAN One or More Times
past 30 days.
®who Used ALIBERTO'S MEXICAN One or More Times past 30 days W PHOENIX
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s)
{sunday)
10.5

Wall Street Journal {Daily}
139

New York Times
(Daity+Sunday)
B2

Mail
ing (excluding
USA Today (Daily)
138

Local Daily
Newspaper(s)
(Daity+Sunday)
7.5

New York Times
(Daily)

New York Times (Sunday)
104

Local Daily
Newspaper(s)
(Daily
71

Magazines
59 5.7

‘Wall Street Journal New York Times

Local Daily (Daily) (Daily+Sunday) USA Today (Daily)
Newspaper(s) 10.6 10.1 8.3
(Sunday) : :

124

New York Times (Daily)
19

New York Times
(Sunday)

Local Daily Mewspaper(s}
(Daily
12.4 81 7.5 7.1

Direct Mail Advertising ~ Magazine
(excluding Catalogs) s

w who Used FILIBERTO'S MEXICAN One or More Times past 30 days

Quick service restaurants used past 30 days: Filiberto's Mexican

m PHOENIX
® Share of Everything
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'“’2‘.‘?.‘21” Pl

_ . 16,524 or 23.5% of Adults 18 or older who Used MACAYO'S MEXICAN One or More Times past 30
'& days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.1 minutes every day
representing 32.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

ot ik ctiin it 7 ™
—mr-—

M WAVQ HaunfMinu!e:/duy with All
% Print Media: Adults 18 or older

Wall Street Journal (Daily) m

T

Mogie: FIFTUR SR ot mooswoen
catologs - TN il 3.3%

= who Used MACAYO'S MEXICAN One or More Times past 30 days

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
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New York Times (Daily)
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New York Times (Daily+Sunday)

New York Times (Sunday)
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16.6

Wall Street Journal
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ER
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12.1 115
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Direct Mail
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(excluding
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New York Times 8.2
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Magazines .
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New York Times Newspaper(s)
(Daily) (Sunday)
9.4 e 124

Wall Street Journal

New York Times.
(Daily+Sunday)

Local Daily
Newspaper(s)
(Daily+Sunday)

USA Today (Daily)
9.3 88

Local Daily
MNewspaper(s)
(Daity
8.1

New York Times
(Daily)
(Daily) =
10.6

Direct Mail
Advertising
(excluding
Catalogs)
75
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s

Magazines

101

= who Used MACAYO'S MEXICAN One or More Times past 30 days

m PHOENIX

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)
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YOI TiRnes [Galhpauny) Avg. Hours+Minutes/day with Ad-
Wall Street Joumal (Daily)

New York Times (Sunday) m
usaToday osiy) - PR WA
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Books days
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Supported Print Media: Adults 18 or older m
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m

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daity
Newspaper(s)
(Sunday)
16.6

‘Wall Street Journal
(Daily)
137

Mew York Times (Sunday)

USA Taday (Daity)
124

Local Daily Newspaper(s)

13.0 Local Daily
Newspaper(s)
(Daity
115

Local Daily
Newspaper(s)
(Sunday)
124

New York Times
{Daily+Sunday)
112

New York Times (Daily)
9.4

New York Times
(Sunday)
12.4

Direct Mail Advertising Magazin
(excluding Catalogs) es

(Daily+Sunday)
121 82 76

‘Wall Street Journal

Local Daily Mewspaper(s}
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81 7.5 7.1

New York Times
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10.6 10.1 9.3

New York Times (Daily)
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Direct Mail Advertising ~ Magazine
(excluding Catalogs) s

= who Used MACAYO'S MEXICAN One or More Times past 30 days

Sit-down restaurants used past 30 days: Macayo's

m PHOENIX
® Share of Everything
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. 70,909 or 56.9% of Adults 18 or older who Used OREGANOQ'S PIZZA BISTRO One or More Times past
30 days read Direct Mail Advertising (excluding Catalogs) for an average of 7.7 minutes every day
representing 36.5% of all time spent daily with All forms of Pr

PIZZAHISTRO u JJU"

Your Neighborhaed Pizzs Joint

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily

Local Daily
Newspaper(s)
(Daily+Sunday)

88

Local Daily Newspaper(s) (Daily+Sunday) Local Daily
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9.6

New York Times
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2 ekl
510130 | 4
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(Daity
8.1

New York Times
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Avg. Hours+Minutes/day with All

All Local Weekly Newspapers
Print Media: Adults 18 or older
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New York Times | Newspaper(s)
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9.4 9.2
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i
520 ]
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e ¢
USA Today (Daily) 3 ; E!Z% _ m . Advertising Local Daily Advertising =
who Used OREGANO'S PIZZA PHOENIX Local Daily Newspaper(s) (excluding Newspaper(s) New York Times (excluding
Magazines m m 12.7% 11RO One or More Times past {sunday) Catalogs) Magazines {Sunday) (Daily+Sunday) Catalogs) Magazines
HE2 : 30 days 13.1 7.7 124 10.1 1.5
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

®
§
A
g
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Direct Mail Advertising (excluding Catalogs) 3064
lLocal Daily Newspa per(s) (Daily
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

All Local Weekly Newspapers
New York Times (Daily+Sunday)
Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines
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Books
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Scarborough R2 2026: Aug25-Jul26
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PITA JUNGLE

. 24,181 or 22.8% of Adults 18 or older who Used PITA JUNGLE One or More Times past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 23.5%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
_Hﬂ—'

Direct Mail Advertising (excluding Catalogs)
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New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)
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o

2 e
P e
P
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P ™ ¢

u who Used PITA JUNGLE One or More Times past 30 days
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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More Times past 30 days
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Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg.
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50, - i a . -
BARRO'S @ | p“n Advertising Actions
Rt P18+ who Used BARRO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)

Websites 1,841,551 37.8%

Social Media 1,898,007 38.9%

DirectMail gpriers) 29.2%

Broadcast, Cable, & Sat TV grprn S5 T

Podcasts g 14.3%

Audio Streaming Services aFmyTs T

Cable TV Networks

Video Streaming Services
Local Broadcast TV
Local AM/FM Radio

Newspapers

576,386 11.8%

m P18+ who Used BARRO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R22026: Aug25-Jul26 Qual Intab: 250 ? Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S O e a . al for Anything «

Quick service restaurants used past 30 days: Barro's Pizza
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Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Video Streaming Services
Cable TV Networks
Podcasts

Audio Streaming Services

"Advertising Actions"”

P18+ who Used FILIBERTO'S MEXICAN in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,898,007 38.9%
1,841,551 37.8%
1,254,673 25.7%

1,424,867 29.2%

865,125 17.8%

843,199 17.3%

697,101 14.3%

645,495 13.2%

Local AM/FM Radio
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(=]
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O e
2
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Local Broadcast TV

847,925 17.4%

mitboards [EEPSS PHOENIX]
Newspapers S 11.8%
™ P18+ who Used FILIBERTO'S MEXICAN in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R22026: Aug25-Jul26 QualIntab: 172 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.. SO e a . al for Anything =

Quick service restaurants used past 30 days: Filiberto's Mexican



W, R "Advertising Actions"
Macayosk# Lo ISR

- P18+ who Used MACAYO'S MEXICAN FOOD in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Social Media
Websites
Direct Mail 1,424,867 29.2%

Podcasts

697,101 14.3%

Audio Streaming Services pyryrs T

Newspapers

576,886  11.8%

Video Streaming Services 865.125

Broadcast, Cable, & Sat TV 1.954,673

Local Broadcast TV 84795 17.4%

Billboards

CAE T Metmats
—
. - PHOENIX
LocalAM/FH Ralo PHOENIX

493,389 10.1%
= P18+ who Used MACAYO'S MEXICAN FOOD in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R2 2026: Aug25-Jul26  Qual Intab: 47 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a . al for Anything o

Sit-down restaurants used past 30 days: Macayo's



Your Nelghborhood Pirra Joist

Broadcast, Cable, & Sat TV
Direct Mail

Social Media

Websites

Local Broadcast TV

"Advertising Actions"

P18+ who Used OREGANO'S PIZZA BISTRO in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

y ) 29.2%
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38.9%
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37.8%

Video Streaming Services

s 14.3%

17.8%

| 847,925 17.4%
Cable TV Networks | 843,199 17.3%
tocal AM/FM Radio
Baboas
Podeasts

Newspapers

Audio Streaming Services

PHOENIX DMA Scarborough R2 2026: Aug25-Jul26  Qual Intab: 48

PHOENIX
11.8%

| 645,495 13.2%
B P18+ who Used OREGANO'S PIZZA BISTRO in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S O e fa . al for Anything o

Sit-down restaurants used past 30 days: Oregano's Pizza Bistro



“Advertising Actions"

U

PITA JUNGLE P18+ who Used PITA JUNGLE in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
Social Media
Direct Mal
Broadcast, Cable, & Sat TV
Podcasts
Wabsites
Cable TV Networks

Video Streaming Services

Local Broadcast TV 847 925 T

Newspapers
Local AM/FM Radio
Audio Streaming Services
Billboards
e —

¥ P18+ who Used PITA JUNGLE in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R2 2026: Aug25-Jul26  Qual Intab: 55 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a » al for Anything «

Sit-down restaurants used past 30 days: Pita Jungle



